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Making
Personal Care
Sustainable

Dear Reader,

Running a modern company today depends more than ever on managing
information. Collecting it, mining it, understanding it, and acting on it.

It is no wonder that our success hinges so directly on our ability to share
accurate, timely, and relevant reports with so many of our stakeholders -
customers, investors, employees, and suppliers alike.

But of the many reports we prepare, there is one that stands apart. THIS ONE.

Our sustainability report matters to everyone, including our own friends and
families in the communities where we operate and the markets that we serve.

This is the report that brings everything together - reflecting on how our
deployment of financial, natural, and human capital allows us to make life better
by supporting the health, dignity, and comfort of millions.

You have likely, in your early years, already used what we make. Today, you may
very well be providing our essential products to someone for whom you care or
love.

The very process of preparing this report creates cause for celebration, pause for
self-reflection, and renewed determination to further leverage our global scale
and local intimacy to make absorbent hygiene solutions even more effective,
affordable, and widely available.

We also understand that you care that our products are made safely, ethically,
and with the lightest environmental footprint.

That's why we prepared this report for you.

In this report, you will see how our operations in the environmentally-advanced
Nordic region help set the pace for our environmental efficiency agenda across
the enterprise. You will learn how some of our Spanish colleagues began
drawing on the breakroom wall, designing a new packaging solution that has
reduced materials, transport, emissions, and taxes! You will appreciate how our
plant in Ohio, which produces the baby diapers that Consumer Reports named
the best in America, has become certified as 'Zero Waste." And, you will find
satisfaction in knowing that our plant in North Carolina has been honored with
the state's Gold Safety Award for exceptional safety performance.

More important than these and other successes has been our growing self-
realization that, while we were well-equipped to meet many of our aspirational
sustainability goals, some of them were out of our reach. What we had in vision
and ambition, we lacked in systems and processes.

That is why, since our last report, we have strategically invested in building our
capabilities so we can achieve our full potential. We now enjoy an integrated
information platform that allows us to examine our financial and environmental
efficiency in tandem, which has opened our eyes to untapped opportunities.

We now offer unrivaled capabilities to provide our customers with an objective,
data-driven understanding of environmental and economic trade-offs as they
consider new product and packaging designs.

We now benefit from a forward-looking regulatory radar that allows us to better
anticipate and prepare for ever-changing requirements. Designing solutions
today for the requirements of tomorrow saves time and money and turns
compliance into a competitive advantage.

And, working closely with our raw material suppliers and equipment
manufacturers, we have developed actionable insights and perspectives on
what is over the horizon for making our essential health solutions even more
sustainable.

This matters because, as global demand for our products continues to grow, so
too does the importance of our commitment to continuous improvement.

We sincerely hope you enjoy reviewing this report. If you have any questions or
comments, we would be delighted to hear from you (AskAttindas@Attindas.com).
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Our Approach
& Roadmap

At Attindas, sustainability is not a checkbox —it's a
commitment woven into every product we design,
every partnership we build, and every decision we
make. We are driven by a clear purpose: to improve
human health, dignity, and comfort by making
absorbent hygiene solutions that are not only
effective and affordable, but also responsibly made
and widely accessible. Our work is shaped by the
United Nations Global Compact and its associated
Sustainable Development Goals that guide us
toward smarter, more sustainable choices.

We hold ourselves and our partners to high
standards, using goal-setting, benchmarking, and
transparent reporting to keep our impact in check
and our ambitions in focus. Taking the long view
helps us unlock new value — in innovation, in
people, in natural resources — while pushing us to
think beyond today’s challenges. As our products
evolve, so does our responsibility to the planet and
the communities we serve.
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We design and deliver with intention, choosing
raw materials, processes, and logistics solutions
that cut waste, conserve resources, and reduce *:!_ T :
our environmental footprint. Our teams constantly . ) e
explore ways to do more with less without Ao,
compromising performance or reliability. T

True sustainability must reflect the world we ,
serve. That's why we're building a culture where -
inclusion thrives, diversity is celebrated, and every R - e
voice matters: We actively recruit talent that reflects -y
ourcommunities, and we empower employees to

challenge the status quo, share bold ideas, and _ »

connect their daily work to our Iarger"purpose. R
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Our Approach
& Roadmap

Personal

Our work begins and ends with the people
who use our products. We deeply care about
them and about all other stakeholders who
help us achieve our mission.

Agile

We strive for more efficient ways to achieve
outcomes and adapt to the fast-paced market
we serve, seizing opportunities to better meet
the needs of our stakeholders.

Innovative

We listen to our stakeholders to understand
their needs. We deliver creative, compelling,
accessible and affordable solutions to support
health, dignity, and comfort.

Integrity

We are committed to always doing the
right thing, the right way - operating safely,
honestly, consistently, and sustainably.

10



Building Our
Capabilities

‘ We have strategically inves
building our capabilities g
can achieve our full po

David Struhs
SVE Global Corporate
Services & Sustainability

Our Approach
& Roadmap

= L

MONITORING AN
EVER-CHANGING
REGULATORY
LANDSCAPE:

Compliance is table
stakes. A leader
anticipates what's
to come, turning
the uncertainty of
today’s sustainability
regulations into
opportunity. We
use a combination
of human and
artificial intelligence,
Celegence, to
provide curated
insights that

allow Attindas

to introduce
cost-effective,
differentiated
solutions to

meet tomorrow's
sustainability
expectations.



Our Approach
& Roadmap

Sustainability
Roadmap

In 2024, our European business conducted a double materiality assessment to
formally confirm our top areas of interest - climate change and energy;, circular
economy and plastics, and responsible sourcing. Our sustainability goals

directly align with these findings and ensure we remain focused on topics that
are important to us.

UNITED
TOPIC ASPIRATION GOAL T¢E§ET PRg%ZR‘:'ESS NATIONS .
SDG “ This progress shows that growth and
sustainability can go hand in hand thanks to the
Scope 1 and 2 greenhouse gas 31%
- - b . . .
Toseek  ( (GHG)emissionsreductionof > 2030 > 5 o0, commitment and innovation of our teammates!
alternative 60% from a 2017 baseline
ENERGY energy sources Savannah Socha
EFFICIENCY that reduce Director of Sustainability
our carbon Pathway to net-zero 43%
; ©
footprint manufacturing facilities across 2050 green energy .
global operations consumption " VOLUME / EMISSIONS TREND . SCOPE 1 SCOPE 2
40k 5000
inn(;r\?:ttiins Share of primary packaging T
o
S&g@%ﬁg that decrease containing recycled/ 2030 62 A",
our reliance on renewable material is 80% eSS m
virgin plastic
L 1]
Diversion of 99% of waste 1Ll an 30k 4500
Promote from landfills for benefitical 2030 83% R
circularity reuse vi.a recxcling or of waste m
WASTE by keeping incineration .
manufacturing *
L, MANAGEMENT (e IR oy
- and waste out S . o ERITE (o)
< - Maintain a decreasing scrap 3.2% 0N
(@] of landfills rate across operations 2026 scrap rate m g 20k P [N l' 4000
- '
-] w0 Ve O
o 100% of suppliers commit b Z w
A adherence to Attindas’ 70%* . . g ;
Z Ensure the Co.de of Conc!uct principles 2030 ol A/ a z
< protection of via a new th|rd-party|r|sk adherence 'I' s 10k 3500 E
2 RESPONSBLE \ human rights management too w =
n SOURCING [  and the ethical — g 2
m . .
11 practices in our 99% of wood-based raw 100% — O g
[+ supply chain " v 4 - -
5] materials from certified 2030 certified ‘ — < 2
O sustainable sources sources ] 5 - - 6
x — = s EEE D S s . >

* Percentage based on volume purchased from suppliers

2017 2018 2019 2020 2021 2022 2023

CLICK HERE TO SEE EMISSIONS BY MANUFACTURING FACILITY

2024

**MT CO,e = Carbon dioxide equivalent, standard unit for measuring global warming potential of GHGs
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Working
Responsibly

Working
Responsibly

To us, working responsibly means creating a
safe, efficient, and forward-thinking environment
for our people and our operations.

We are committed to maintaining the highest
standards of workplace safety, investing in
preventive maintenance to reduce downtime
and energy waste, and implementing efficiency
improvement projects that benefit both our

business and the environment. In addition,
we pursue relevant certifications that validate
our commitment to responsible practices and
continuous improvement. Together, these
efforts form the foundation of our

sustainable operations.
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Working

Safely

SAFETY FIRST:
PATH TO ZERO INCIDENTS

At Attindas, safety isn't just a
benchmark, it's a core value. While
our safety performance is better
than industry averages, ‘average’
isn't good enough. True to our core
value of Integrity, our goal is clear:
zero workplace injuries.

Preventing hand injuries remains
a top priority. Since 2020, we've
achieved a

in hand-related injuries, yet these
incidents still account for 45%

of our total. Our hand and glove
safety policy has driven significant
progress, but we recognize the
need for continued vigilance.

Achieving zero injuries requires
systemic effort and collective
ownership of safety. Our Safety
Management System includes

33 processes and standards
implemented companywide.
Together, we can achieve our goal:
ensuring that everyone goes home
safely, every single day.

GLOBAL INJURIES BY TYPE

M sprain / Strain

[ Cut/ Laceration

[ Break / Fracture
Bruise / Contusion

. Burn

GLOBAL INJURIES BY BODY PART

[l Hand / Wrist / Finger
[ Arm / Elbow
M Foot / Ankle

Leg / Knee / Groin
M Back / Chest

Head / Face / Eye
[ shoulder

() GREENVILLE, NORTH CAROLINA

GREENVILLE FACILITY
RECEIVES SAFETY AWARD

Our Greenville, NC manufacturing
facility was honored with the
First-Year Gold Safety Award by
the North Carolina Department

of labor, highlighting facilities

that excel in safety and accident
prevention. This prestigious award
recognizes our exceptional safety
performance throughout 2024 and
reflects our ongoing commitment
to providing a safe and healthy
workplace where safety is
embedded in our daily operations.

Marc Bitner, Senior Manager
of Environmental Health and
Safety, accepted the award on

Working
Responsibly

behalf of the facility. He credits this
achievement to the collective efforts
of the entire Greenville team with

a special shoutout to the frontline
workers who played key roles in
implementing safety improvements
over the years.

Not only is this award a milestone,
but a source of motivation to
continue striving for excellence

in safety across all our facilities.
excellence in safety across our facility.

18



Working
Sustaina

(® DELAWARE, OHIO

ZERO IS BIG!

...At least when it comes to
measuring the amount of
waste that a manufacturing
facility sends to landfills.

That is exactly what our facility in
Delaware, Ohio achieved, having
received third-party certification
deeming the plant 95% "Zero
Waste!

“This is a significant milestone in
our sustainability journey,” said
Delaware Plant Manager, Mark
Clack. “The achievement of the
Zero Waste Certification would
not have been possible without
the engagement of the entire
Delaware team.”

ZERO
WASTE

PROGRAM

Achieved 94.48%
Waste Diversion
From LandffEll.

CERTIFIED

By SC5 Glohal Servadai

e -0 1)
-

With this certification, Delaware
has set the bar high for all our
manufacturing facilities, several of
which qualify for the certification
and will pursue attainment in

2025 and 2026. The certification
process is rigorous, requiring
comprehensive waste management
strategies, complex reporting, and
stringent tracking. The Delaware
team worked diligently to ensure
that materials are recycled or
reused, wherever possible, creating
a more sustainable operation and
encouraging circularity.

This certification signals to our
customers and to our community that

we care about the same things they do

- reducing waste, conserving resources,
and caring about the future.

David Struhs
SVFE Global Corporate
Services & Sustainability

CERTIFIED DOES NOT MEAN SATISFIED

The Zero Waste certification
process revealed significant
areas for improvement in waste
management practices that have
since been addressed and show
impressive results. Working with
third party waste management
vendors during the certification
process, Delaware learned new
sorting methods that quickly
resulted in a @ 9% increase of

waste diverted to recycling instead
of landfills.

On average, these zero-waste
practices avoid the equivalent of
13,250 pounds of carbon dioxide
emissions per month and avoids
six acres of landfill space. The
total amount of waste generated
continues to decrease because of

projects aimed at minimizing scrap.

The facility has already seen an
impressive reduction from 3.5%
scrap down to 2.1%. Delaware has
no plans to stop rolling out projects
such as this while ZERO remains in
their site!

® 13,250
pounds of CO,

= 3,500 trees

&3
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(® TOLEDO, SPAIN

THAT'S A WRAP!

It was just another day in the Toledo
|deas Lab when Juan Antonio
Blanco, Cost Efficiency Project
Leader, brought in a simple idea
that would develop into something
much bigger! The Ideas Lab allows
employees to doodle their ideas

on the walls and talk through the
concepts with other employees and
leadership to determine if the idea is
worth pursuing any further. Although
many ideas from the Ideas Lab come
to life, Juan Antonio’s idea was of

a rare type that not only improves

a major business process, but also
improves the plant’s environmental
footprint.

The idea Juan Antonio brought to the
table began as a simple suggestion
to change the plastic wrap around
pallets of products to a new stretch
film he had recently learned about.
This novel film offered more strength
than the previous material, which
meant less film was required to wrap
a pallet of products. The supplier of
the new material is also conveniently
located in Spain as opposed to the
Asian-based supplier of the prior
material. As such, transport emissions
were substantially decreased given
the close proximity of the new
supplier to the manufacturing facility.

orking
Sustainably ©

Q.d-:

CUTTING CORNERS
(LITERALLY!)

In addition to decreasing the amount
of film required, Juan Antonio’s

idea was taken a step further as the
Toledo team determined that the
strength of the material allowed them
to remove the cardboard corners
used for stability in the pallets. The
amount of cardboard now avoided
annually would typically require 500
trees to produce.

With changes to the plastic film and
elimination of cardboard corners,
the Toledo team realized yet another
major benefit this idea would deliver.
Given the reduction in material

used to wrap the pallets, the time it
takes for the palletizer machine to
wrap a pallet was reduced by 40%,
which is not only a process efficiency
gain, but also a decrease in energy
consumption.

What began as a seemingly simple
material change idea birthed in the
Ideas Lab blossomed into a great
example of how manufacturing and
sustainability improvements can go
hand-in-hand!

Check out the diagram to the right
to see what annual impacts this
project has on our Toledo facility. ©

Working
Responsibly

The success of this project is a great
example of why we value the Ideas
Lab - listening to the people who do
the work every day often gives us
insights and ideas that no report or ’ ’
metric could ever provide.

Crichton Waddell
SVP Global Operations

25% reduced carbon
footprint compared to
previous film

40% decrease in time and
energy used to wrap a pallet

25,000kg cardboard

corners avoided per year 13,000 fewer kilometers

traveled per raw
material delivery

24,000kg less plastic
film used per year
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() ANEBY, SWEDEN

LINES INTO LOOPS

Diaper machines are linier, but the
challenge to work more efficiently
leads us to an important question:
how can we turn lines into loops?

When it comes to integrating
circularity into some of our

key processes, our Swedish
manufacturing facility sets the bar.

On a diaper manufacturing line, air
is used in a variety of ways. The main
use is for shaping, forming, and
assembling diaper components.
The air is prepped by heating it

and passing it through a series of
filters. Air enters the manufacturing
process around 20°C and exits the
system as exhaust air at a hot 40°C
to 45°C!

Currently, a significant portion of
this exhaust air in many of our lines
is already recycled; however, our
teammates in Sweden believe there
are ways to recycle even more back
into our processes. People like
Nichlas Norlin, Associate Director of
Business Support, have studied and
explored more effective methods
of capturing and recirculating this

air that could be introduced in the
plant.

&

Per Nichlas, “Based on new
learnings throughout this work,
we found that we could redesign
the process to use more of the
recovered energy. The new
design we have developed will be
implemented at the end of 2025,
and we will evaluate the solution

for potential expansion in the plant.

With this new process, we can also
recycle humidity and other specific
air treatments that drive additional
energy usage. Initial estimates
indicate a reduction in energy
usage of about 30% per line with
the new solution, but this will be
confirmed after the pilot line.”

Through the efforts of Nichlas and
others in the Swedish facility, we
are learning valuable lessons tha
we can integrate across all o

sites where leveraging loo
recycled exhaust air as

energy will help mini
environmental fog

0 Potential 30%
decrease in energy usage
per manufacturing line

24
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28% decrease in
Scope 1 emissions

SMARTER MAINTENANCE,
STRONGER PERFORMANCE

Predictive and preventive
maintenance are critical in our
manufacturing facilities as they
help us avoid costly, unplanned
downtime and can extend the

life of equipment. By identifying
issues before they become failures,
we can apply solutions in a more
planned manner - scheduling
repairs during planned stops,
reducing safety risks, and keeping
production running smoothly. This
work is essential in improving our
efficiency, reliability, and overall
productivity.

In our Ohio facility, for instance,
we were able to achieve a 28%
reduction in Scope 1 greenhouse

gas emissions that we can

directly attribute to this type of
maintenance. Many of the practices
in Ohio are emulated across our
other manufacturing facilities.
Some of the principal processes
used by the facilities teams include
ultrasonic air leak detection,
vibration monitoring, and infrared
thermography.

By prioritizing predictive and
preventive maintenance, not only
are we protecting our equipment
and keeping production running
smoothly, but we also reduce waste
and save energy, which support our
long-term sustainability goals.
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(® TOLEDO, SPAIN

ALL IN A DAY'S SUN

Spain has had a growing interest in 1,446 metric tons of emissions
the use of solar energy as far back produced by fossil fuel sources.
as the 1990s, but the real solar

power boom in Spain occurred We are proud of the work done by
within the last 7 years. These days our Toledo teammates to investin a

solar represents over 20% of more sustainable future! G e nerati ng 2 o% Of ou r

electricity generation in Spain.

Our manufacturing team in Toledo 8.4 GWh own energy reqUirements

has purchased renewable wind

energy for years, but in 2023, they CAN POWER: ° °
decided to join the green energy In TOIed o, Spaln
movement to reduce reliance on

the European grid by creating their

own green energy source. S

The plan divided the work into 22 flights from NYC to London
two phases: a rooftop installation on a commercial plane
and an installation on the ground.

Construction began in 2024 and,

as of June 2025, both phases of @
installation are finally complete!

1,000+ trips around Earth’s equator

) in an electric vehicle
The operational panels now supply

8.4 GWh of electricity per year,
which accounts for 20% of the
energy usage in the Toledo plant.

This self-generated green energy
source avoids the equivalent of Square for 4 months

New York City's Times
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Working
Transparently

(© ANEBY, SWEDEN

WALKING THE WALK

Attaining certifications may not
seem of the utmost importance on
the surface, but to us, certifications
demonstrate that our operations
meet rigorous, independently
verified standards, leaving no
room for hidden practices or
vague promises. By opening our
facilities and processes to external
scrutiny, we show customers and
stakeholders that transparency
isn't just a value we claim, itis a
standard we prove.

Our manufacturing facility in
Sweden often sets the benchmark
for transparency across our
facilities. In 2022, the team in
Sweden began working with the
Nordic Swan Ecolabel certification
which certifies that a product meets
strict environmental, quality, and
health criteria throughout their
entire life cycle, from sourcing

to disposal. As of today, the

vast majority of our Attends-
brand products from this facility
have achieved this certification.

Leveraging our in-house experts,
the plan is to expand the Nordic
Swan certification to other Attends-
branded products in all our
manufacturing facilities that make
these products.

In 2024, the Swedish facility

was awarded the Silver Medal
Sustainability Rating from EcoVadis.
This award recognizes the top
15% of 100,000+ companies
assessed by EcoVadis. It reflects
the quality of a company's
sustainability management system
and demonstrates an unrelenting
commitment to promoting
transparency throughout the
company's value chain.

Across our enterprise, we have
several other sustainability
certifications. By earning these
certifications, we're not just checking
a box, we're opening the books.
Transparency isn't the end result; it's
the way we choose to do business
every day.

= L I B

Sustainability Rating

NOV 2024 v',,I,

3023 0086

WAN £
« O 0,
SILVER | Top 15% QS/ A
() m
\ T < r ®
eCO\/quS // { ! ,/ ‘\ STA1NODOARD
[} \ / TEX® SE 21-260

Company with financial
E climate contribution
ClimatePartner.com/15885-2109-1001 F SC P EFC

www.oeko-tex.com

Products certified as harmless
to human health and skin

Attends is certified according to
FSC (FSC C117935) and PEFC

Sweden financed climate action
outside of its value chain



Making it
Personal

Making it
Personal

Why do our communities, customers, and
consumers see our commitment to long-term,
greater-good goals, they become passionate
advocates for our brand?

* Because we work to ensure that every user
receives the right product for their unique
needs at every stage of life, delivering
optimal performance and value while
minimizing environmental impact. Attindas
welcomes other absorbent hygiene product
manufacturers to stand with us and add their
voices to this important public health mission.

Because we purposefully seek out talent
that mirrors the diversity of the communities

in which we operate and work to ensure
every colleague understands how their role
supports our mission to advance human
health, dignity, and comfort.

And because we hold our suppliers to

the highest standards of business ethics

and encourage their active participation

in promoting sustainable development.
Transparency and sustainability are
fundamental to our supply chain, and we
expect suppliers to comply with the Attindas
Code of Conduct or to operate in alignment
with its principles.
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() ANEBY, SWEDEN

AWARDED FOR OUTSTANDING PROGRESS

In February, our Attends Europe
brand won the Carbon Impact
Award at this year’s Boots Supplier
Sustainability Summit Awards
Ceremony! This award highlights
the ongoing work of the team in
our Swedish manufacturing facility
who worked diligently to reduce
scope 1 and scope 2 greenhouse
gas emissions by 95% over the
past 20 years.

As scope 1 emissions are
emissions that a company
directly produces through its
own operations, these are often
easier to target for reduction.
The facility in Sweden managed
scope 1 reductions through fuel
use optimization, transitioning
to fuel-efficient vehicles, and
replacing oil boilers with district
heating. Managing scope 2
emissions is a more complex
task, though, as these are indirect
emissions from the purchase

L

of energy, such as electricity or
steam. Swedish teammates drove
scope 2 reductions by targeting
energy efficiency improvements
and adopting renewable energy
sources. In addition to using 100%
renewable electricity, the plant has
also implemented heat recycling
and replaced inefficient lightings.

They continue forging a path
toward minimizing their carbon
footprint by implementing effective
waste management strategies

that now divert over 90% of their
waste to beneficial reuse instead of
landfilling or incinerating waste.

., A\
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4

-
)
|
-

Walgreens Boots Alliance
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Q RALEIGH, NORTH CAROLINA

Making it
Personal

TAXING DIAPERS, TAXING CONSUMERS

The public health and social
benefits of making absorbent
hygiene products effective,
affordable, and widely available are
central to sustainable development,
which is why it's the core of our
company mission. It's also why
Attindas engages in targeted
advocacy to repeal state sales
taxes on baby diaper and adult
incontinence products.

We endeavor to use our voice

and platform to ease the burden
of purchasing personal hygiene
products. A strong partnership with
a large American retail customer
that also cares equally about

this topic opened a door for our
sustainability leadership to present
to legislators and lobbyists at the
annual Council of State Retail
Associations conference. The

messaging leveraged data provided
by the Diaper Bank of North
Carolina to educate participants on
the positive impacts repealing these
taxes can have on their residents.
The data also details the net gains
to state budgets, as repealing taxes
on diapers can reduce expensive
urgent care visits by Medicaid
patients.

By sharing this information, we
hope to help consumers in the
states in which absorbent hygiene
products are still taxed up to 10%.

THE IMPACT OF PRODUCT SELECTION

Customers already ask what

we are doing to minimize our
environmental impact. Increasingly,
they also wonder how they can
make an impact.

When using absorbent hygiene
products, selecting the correct
product is the essential in optimizing
efficiency, so we work to provide
customized care that helps identify
the product a user should use based
on size and absorption level.

Further, we strive to educate
healthcare professionals and
customers about the carbon

footprint of products, which we
calculate through cradle-to-grave
life cycle analyses. In short, the best
way caregivers and users can help
reduce environmental impacts of
our products is by selecting the
right product and understand the
effect these products have on the
environment.

WATCH THIS VIDEO

to learn how our Swedish team
calculates and visualizes the
environmental savings of these

shifts in product selection.
(Note: Video in Swedish)
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https://www.youtube.com/watch?v=NOW8_YRQ7VO

Making i
Personal

(® RALEIGH, NORTH CAROLINA

L

DIAPER RELIEF IN NORTH CAROLINA

In the spirit of making absorbent
hygiene more accessible, we
continue our caring partnership
with the Diaper Bank of North
Carolina. The Diaper Bank of

North Carolina is a remarkable
organization that helps those facing
adversity receive our essential
products. Every year, the Raleigh

team volunteers to package
20,000+ diapers for distribution

to families in need. Through the
Diaper Bank, Attindas also donated
two truckloads of product to
Western North Carolina, where
Hurricane Helene devastated
communities.
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FOSTERING HOPE THROUGH THE
RONALD MCDONALD HOUSE

For the past eight years, Attindas
has shared a special bond with the
Ronald McDonald House (RMH)

in Greenville, NC-a partnership
built on compassion and care for
families facing medical crises.

Over the years, this support has
grown. From can tab collections
and t-shirt sales to a heartfelt “Trunk
or Treat” for RMH families, the
Attindas team has found creative
ways to give. What seems like a
small gesture is, in truth, a lifeline:

a warm bed, a moment of rest,

and the comfort of staying close

to a child in the hospital. Each
December, Attindas employees
donate plush animals that are
packed into holiday backpacks with
other goodies. The goal is a gift for
every one of RMH Greenville's 31
rooms.

For us, this partnership isn't just
tradition—it's a reminder that, in
times of struggle, even the smallest
acts of kindness can bring hope.
And that's a mission they'll continue
to carry one shirt, one toy, and one
family at a time.
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(® TOLEDO, SPAIN

FIGHTING CANCER IN SPAIN

This year marks the 5th anniversary
of our collaboration with El Suefio
de Vicky, a foundation born from
love, courage, and a mother's
determination to change the future
of childhood cancer.

Since 2020, our baby brand in
Spain, Chelino, has supported El
Suefo de Vicky with an annual
financial donation that translates
into 250,000 minutes of research.
That means that, over the five years
of support, Chelino has donated
1,250,000 minutes dedicated to
finding a cure - a powerful way to
measure our shared commitment
to saving children’s lives.

b s,
VICKY

FUNDACION PARA LA
INVESTIGACION DEL
CANCER INFANTIL

o

The funds raised by El Suefio

de Vicky are directed to the
University of Navarra, where a
groundbreaking research project
is nearing its final phases. Soon,
clinical trials will begin. This is

an essential step toward turning

dreams of saving lives into a reality.

To help tell this story and connect
with our consumers, we've worked
closely with the foundation to
produce several videos, including
interviews with researchers and
conversations with a long-standing
ally of the cause, our own Carlos
Ponz, Vice President of Sales in
Southern Europe.

At Attindas, we believe every child
deserves a bright future. Every
minute of research we donate
through Chelino brings us closer
to that goal, and every family who
trusts in Chelino becomes part of
this dream.

Visit here to learn more.

BRIDGE

(® ANEBY, SWEDEN

OUTREACH IN ANEBY

For 10 years, the plant in Aneby,
Sweden has partnered with Human
Bridge, a non-profit organization
that collects and distributes
medical equipment and supplies
to countries in Africa and Eastern
Europe.

Human Bridge specializes in
collecting and redistributing
medical supplies and equipment
to areas of the world where they
are most needed. Through this
collaboration, we donate surplus
healthcare materials, including
incontinence products, surgical
gowns, and other essential medical
items. These are carefully sorted,
repackaged, and shipped by the
Human Bridge team to support
hospitals, clinics, and humanitarian
missions around the globe. In 2024,
we reached a record donation

of 150 tons, marking our largest
contribution to date.

RECREATION
Adbiiki

UNLIMITED

() DELAWARE, OHIO

ON THE GROUND
IN OHIO

In 2025, we proudly mark our eighth
consecutive year partnering with
Recreation Unlimited, a not-for-profit
organization dedicated to enriching
the lives of individuals with physical
and developmental disabilities. As
the largest organization of its kind in
Ohio, Recreation Unlimited serves
approximately 3,200 individuals
annually across 57 counties and five
surrounding states.

Each year, we rally a team of 30

to 50 volunteers to support their
mission. Our teammates roll up their
sleeves to paint, plant flowers, clean
trails, build picnic tables and canoe
racks, and tackle whatever projects
are most needed.
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RESPONSIBLE SOURCING

At Attindas, we hold our suppliers
accountable for adhering to the
highest ethical business practices
and engaging in efforts that
promote sustainable development.
Transparency and sustainability
are critical elements of our supply
chain, and we expect our suppliers
to follow the standards established
within our Attindas Code of
Conduct.

Through our new global
responsible sourcing policy, we
make it clear that we expect our
suppliers to align with our values.
This includes identifying and
addressing potential human rights
issues or environmental risks.
Suppliers for our materials and
finished goods must now complete
mandatory environmental, social,
nd governance assessments prior
tention under this new policy.
xtensive assessments are
ithin a third-party tool,
mated system
ollection and

The Navex tool has become the
core component of our rigorous
supplier review process. In addition
to housing the data submitted by
suppliers, the tool also houses
supporting documentation such as
a supplier’s relevant policies, codes
of conduct, certifications, and social
audit reports. Once responses

are submitted into Navex, the
formal review process ensures that
internal subject matter experts
review submissions, including

any areas of concern flagged

by the tool. As regulations and
expectations continue to change
over time, the tool also allows

us to easily communicate with
approved suppliers to request new
information.

Our vendor review process

was built with transparency in
mind to ensure we work with
suppliers that share our values,
both in business and sustainable
practices. Itis important to us
that our employees, customers,
and consumers trust that we are
committed to doing business

the right way and with the right
partners, it is the key to our value
of Integrity.

Making it
Personal

THIRD PARTY QUESTIONNAIRE

RED
Reputation Compliance
Screening Screening

YELLOW

> Task expert reviews

-

X COLLABORATION

questionnaire

' GREEN I

l

Determine final
risk score

END

B

J CONTINUE
COLLABORATION

'=|.




Making it
Personal

(® sT.LoUIS, MISSOURI

A CULTURE OF CARING

While some may consider 13 to be an unlucky
number, we couldn’t disagree more! In 2024, we
excitedly embraced the 13th consecutive year of
claiming the Top Workplace award at HDIS, our
direct delivery retail company in St. Louis, Missouri.
The award is given by the St. Louis Post Dispatch
newspaper, which determines the top workplaces
in the greater St. Louis area through an employee
survey focused on workplace culture. HDIS remains
one of very few companies that has received this
honor every year since the inception of

the program.

To our employees, the award represents the
strength of our culture, the passion of our people,
and the pride we take in making a meaningful
impact every day. As Christina Vogt, a 7-year
employee of HDIS, perfectly describes it:

“Being part of a company recognized as a Top
Workplace for this many years in a row is truly
inspiring. It's a reflection of our dedicated team,
our shared values, and the culture of support

and collaboration that makes coming to work
meaningful. I'm proud to contribute to an
environment where people feel valued, challenged,
and empowered to do their best work.”

This year, we're proud to claim the number
13 and wear it as a badge of honor!
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KPIs

100% OF OUR EUROPEAN
OPERATIONS ARE POWERED
THROUGH RENEWABLE
ENERGY SOURCES: HYDRO,
IN DATA WIND, AND ON-SITE SOLAR

* Save time in collecting and
analyzing data while also
reducing the potential for error

e Support efficient, accurate
reporting and audit readiness

through a centralized, easily- 82% OF WASTE ACROSS ALL FACILITIES
accessible data repository WAS RECYCLED OR INCINERATED

By turning scattered information 2024

into clear, usable insights, SWEDEN
Attindas can operate with greater WaSte

confidence and efficiency. In the SEIAARE Treatment
end, smarter data management (MT)
isn't just about numbers, it's about
empowering people to make better B Lancin
. Incinerate

decisions every day.

Note: The metrics contained within , : : , , , , . || Recycle
this report disclose data collected 0 1000 2000 3000 4000 5000 6000 7000 8000

from our manufacturing facilities
and distribution centers and is
validated by an external party.

GREENVILLE

WE HAVE IMPROVED OUR PRODUCTION
EFFICIENCY PER PIECE BY 43% SINCE 2017

2024 6.51
7.13
7.92

8.11
Carbon

8.22 .
7.91 Inte nsity

11.90 (MT CO,e/ Volume)

2017 11.44
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OUR PEOPLE

We seek to make our
business more sustainable
by fostering a culture

that embraces diversity,
promotes an environment
of inclusion, and provides
equal access to career
opportunities.

We intentionally recruit
talent that reflects the
diversity of the communities
where we operate.

We strive to engage all our
colleagues in understanding
how their work contributes
to the mission of advancing
human health, dignity, and
comfort.

We empower our people to
propose ideas for making
our business better.

EMPLOYEES BY COUNTRY

UNITED STATES 857
SPAIN 643

il
Ml

UNITED KINGDOM 23 .

TN U
L[| AN

NORWAY 10 I
— AUSTRIA9 ||
SWITZERLAND 6 |
PORTUGALS |
— NETHERLANDS 4 |
(N | FRANCE 3 |
i~] CANADA1 |
I I BELGIUM 1 |

KPIs

EMPLOYEES BY GENDER

38%

Male Female
57 43
Male Female

executives executives

EMPLOYEES BY GENERATION

B Baby Gen X Millenials GenZ
oomers

= -
115 4.29 Qz% 14,

Loyal, Independent, Collaborative, Tech-native,
experienced, adaptable, purpose-driven, entrepreneurial,
prefer hierarchy  value work-life feedback- expect
balance seeking flexibility

SWEDEN 355 [
GERMANY 108 [
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PRODUCTION STATISTICS

Volume (Pieces)

436,797,305

023

464,948,079

2024

473,684,934

Machine Hours

268,813

247,734

247,823

Facility Square Footage

ENERGY CONSUMPTION
Electricity (MWh)

2,877,918

160,966

2,877,918

2,877,918

163,570

164,095

Purchased Electricity 92,319 89,223 87,872
Purchased Renewable Electricity 68,647 74,347 76,223
% Renewable Electricity 42.6% 45.5% 46.5%

Heat (MWh)

Stationary Combustion

6,501

7,620

5,392

NaturalGas - (M3) 508,319 335,651 298,291
Distillate Fuel Oil #2 (L) 13,020 67,965 18,312
ParaffinOil (L) 1,401 1,429
Mobile Combustion (L)

Diesel Fuel 5,115 12,328 12,393
Motor Gasoline 25 25 30
Diesel Fuel Company Cars 176,386 25,109 24,553
Motor Gasoline Company Cars 71 0 0

Cooling Media (kg)

R_134A 8 24
R_404A 0

R_407C 2 3 20
R_410A 10 46 69
R_422D 8 86
R_438A 39
WATER USAGE (m3) 99,241 104,021 98,966
Process Water 65,844 86,875 61,789
Non-Contact Cooling Water 11,259 12,535 12,119
General Water 22,138 4,611 25,058

GHG EMISSIONS (MT CO2e)

Scope 1 Direct GHG Emissions

Mobile Combustion

557

115

113

Stationary Combustion

1,019

837

626

Refrigerants

Scope 2 Indirect GHG Emissions

Purchased Electricity Nonrenewable

32,976

32,081

32,976 32,081

29,690

Direct + Indirect GHG Emissions

47

34,576

33,167

WASTE MANAGEMENT (MT)

Landfilled

2022

2023

KPIs

2024

General Trash 107 1,446 1,327
Dust & Dust Briquettes 269 811 566
Off-Spec/Reject Products 387 670
Reclaimer Waste 522 554
Trash/Scrap 278
Other

Incinerated (with energy recovery) 2,172 598 328
Trim and Roll Scrap

Off-spec/Reject Product

Corrugated Cardboard

Cores

PE Packaging

Pulp roll scrap

Scrap Metals

Dust and dust briquettes 514

Wood/wooden pallets

Super Sack Bales

Mixed Office Recyclables

Trash incineration 690 598 328
Miscellaneous 968

Recycled 20,067 15,249 16,148
Trim and Roll Scrap 3,044 2,943 2,860
Off-spec/Reject Product 6,007 5,670 6,165
Corrugated Cardboard 5,666 2,816 2,884
Cores

PE Packaging 713 263 559
Pulp roll scrap 268 312 327
Scrap Metals 67 67 81
Dust and dust briquettes 724 828 857
Wood/wooden pallets 569 70 198
Super Sack Bales 113 103 89
Mixed Office Recyclables 28 23 0
Trash incineration

Miscellaneous 2,866 2,154 2,129
Hazardous Waste (0] 29 37
Total Recordable Incident Rate (TRIR) 0.75 1.11 0.99

EMISSIONS BY MANUFACTURING

FACILITY (MT CO.e)

2017 2018 2019 2020
824
SWEDEN
332
1,035 1,068
SPAIN
1,066 868
1,204 1,033 490 507
OHIO
16,896 15,593 13,441 19,887
NORTH 455 576 187 452
CAROLINA 17,076 18,945 15,434 16,644

17,263
553
14,684

536
0
537
18,347
370
14,362

0
345
17,870
513
13,946

[ scoee

16,407
387
12,775

[T scope 2

**MT CO,e = Carbon dioxide equivalent, standard unit for measuring global warming potential of GHGs
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